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Marketing Management
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Wholesaling and Retailing Management
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Marketing for Tourism Industry
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Marketing for Social and Environmental
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Community Business Marketing
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Electronic Commerce Marketing
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Marketing Creative Development
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Salesmanship
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Direct Marketing
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Entrepreneur Marketing
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Integrated Marketing Communication
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Presentation Techniques for Marketing
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Personality Development for Marketers
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Customer Relationship Management
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Event Marketing and Public Relations Management
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Brand Management
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Small and Medium Enterprise Marketing
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Creative Economy
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Preparation for Professional Experience in Business I
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