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3502103

3521108

3531902
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3541101

3561404

3562601

3591106

3603212

3622207
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3703306
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English for Business
nsdafidediu

Principles of Accounting
NIRNGIND

Business Finance
n1IN1EeINT 1

Taxation |

NANNITHAA

Principles of Marketing

WINNTTUDIANITUALNTUSMIITNINEINTULLE

Organization Innovation and Human Resource Management

NOUNBTIND

Business Laws

NSNLATYTANENS

Principles of Economics
N15IANITTLUVANTAUNARTND

Digital Information System Management
N15IANITNITHERLASNITANTUIU
Production and Operation Management
N139ANISHTINALNS

Strategic Management
ToyaunarNITIATIEIUeyagIng

Data and Business Data Analytics
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3542105 WoANIIUEUTLNA
Consumer Behavior
3542108 N1TIANITHANABIILAZIIAN
Product and Price Management
3542115 NNFIANIFYDINNIFIATINUIBLAZNITNTEANBFUA
Marketing Channel and Distribution Management
3542402 mi?i’e)msvmmimmmLLU‘U‘Uuiﬁmms
Integrated Marketing Communication
3543103 nNagNsNIINAIN
Marketing Strategy
3543105 N1TNWANUNITARN
Marketing Planning
3543110 N1IANITNTIAUAT
Brand Management
3543111 mmé’\‘mmﬂlﬁaﬂmmwmm
English for Marketing
3543109 N15RAIARIIIA
Digital Marketing
3543113 NMIRaIAEUTUgINYLYU
Marketing for Community Business
3544901 AUUUIMNNTHAA
Seminar in Marketing
3544902 NIFIILNITNAIN
Marketing Research
2.2 3y aNLaaN seulidesndn
3542106 mimmfﬂLﬁaqmmmimﬁamﬁm
Marketing for Tourism Industry
3542310 nsvesulall
Online Sales
3543104 N1IAAINUINIT

Service Marketing
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3543106 msnamdmsunsiduguseneunis
Marketing for Entrepreneur
3543114 Qe UENGHIAG R
Aging Society Marketing
3543115 wadlansiiaueiiionumagsia
Presentation Techniques for Business
3543307 MsNRYAGAANEUTUTNNTAAIN
Personality Development for Marketers
3543310 N15AIANISNISV A AaUzn15UNe
Sales Management and Salesmanship
3543401 nsIANIsAIEUTUS UgnAm
Customer Relationship Management
3543403 N15IANINTTUNIAITAAN
warNISUITVIFUNUS
Event Marketing and Public Relations
3544106 nsnaalan
Global Marketing
2.3 JYUBNEDNUBNEIV weulidasndn
3601505 ninuaziefiwdudniugsnanina
Graphic and Animation for Digital Business
3601506 AaareumusLiie U955
Digital Content for Business
3602508 niFyanouilifuilegsianisia
Social Commerce for Digital Business
3701103 wialulagansaumaaislnl
Modern Information Technology
3701203 MAsEdayangAnssuEuilaa
Consumer Behavior Data Analytic
3623107 N139AN1535NAATEUATT
Family Business Management
3623108 ns¥ansgsnaunsuled

Franchise Business Management
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AngAviaen
BanEEUNguIYNNUILAUNI5AIIYITN %38 nguannafnw
3.1 nguIvIEnUTEaUNITAIIVITN Seulidaundn 7 nigin
3503814 NANTTUETUNANGAT 2(90)
Extra-Curricular Activities
3543801 N9eRENENUTZaUNITAYITNAITAAN 2(90)
Preparation for Professional Experience in Marketing
3544801 NSRNUTZEUNITANYITNNITRAIN 3(350)
Field Experience in Marketing
3.2 nguivannafne Lideandn 7 niaefin
3543802 NSLRILNANAIANBINNNITRAIA 1(0-3-2)
Pre — Cooperative Education in Marketing
3544802 AUAAANEINNNITAATN 6(560)

Cooperative Education in Marketing
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